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ABSTRACT

Clothing is more than a necessity; it serves as a powerful form of self-expression, identity,
and psychological influence, especially for young women. This study investigated how
clothing affects confidence levels and body image perception among female students.
Conducted among undergraduate learners at the Alpine Institute of Information
Technology, Moga, this qualitative study explores emotional associations with fashion
choices, peer influence, and the internalization of beauty standards. The findings indicate that
clothing plays a key role in shaping students’ confidence, mood and self-esteem. This study
advocates for fashion education that promotes body positivity and self-acceptance.
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1. INTRODUCTION

Fashion and clothing have long been linked to self-image and social identity. For young
women, clothing can empower, uplift, and communicate individuality, but it can also become
a source of stress and self-judgment. In college environments, where peer observation and
self-comparison are common, the psychological impact of clothing becomes even more
significant.

This study, carried out at the Alpine Institute of Information Technology, Moga, aimed to
explore how fashion choices influence body confidence and self-image among female
students.

2. OBJECTIVES OF THE STUDY

e To explore the relationship between clothing choices and self-confidence in female
students.

e To examine how fashion affects perceptions of body image.

e To understand the role of peer influence and media trends in clothing-related self-
esteem.

e To encourage body-positive practices within fashion education at institutions such as
the Alpine Institute of IT, Moga.
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3. METHODOLOGY

A qualitative approach was adopted, including:
e Open-ended questionnaires for undergraduate female students
e Informal discussions and reflections

e Observations during events and regular academic days at Alpine Institute of
Information Technology, Moga

The responses were thematically analyzed to identify common emotional and psychological
patterns in the data.

4. KEY THEMES IDENTIFIED
4.1 Clothing as a Confidence Booster

Many students shared that wearing outfits they personally liked—regardless of trends—made
them feel more confident, especially during presentations and social events.

4.2 Body Image and Outfit Choice

Some students admitted to avoiding certain styles due to body-shaming experiences or self-
doubt. However, they also emphasized how comfortable, well-fitted clothing helped them
accept their bodies.

4.3 Influence of Media and Peer Culture

Fashion trends on social media and peer groups had a strong effect on daily outfit choices.
While trends helped some feel “up-to-date,” others felt pressured to conform to them.

4.4 Mood and Outfit Connection

Participants highlighted that bright colors or neatly styled clothing often improved their mood
and made them feel more energized.

5. ROLE OF EDUCATIONAL INSTITUTIONS

The Alpine Institute of Information Technology, Moga, plays a significant role in shaping
a positive fashion environment. Students appreciated the cultural and fashion events that
allowed for self-expression and boosted their confidence. There is scope to further introduce
fashion psychology workshops, body-positive design assignments, and self-styling
modules to build students’ self-esteem.

6. RECOMMENDATIONS
e  Workshops on fashion and self-image should be introduced for students.
e Promoting inclusive design thinking in fashion education.
e Encourage student-led fashion events that center on self-love and acceptance.
e Normalize diverse body types in classroom visuals and project design.
7. CONCLUSION

Clothing profoundly impacts female students’self-perception and interactions with the world.
As seen in this study from the Alpine Institute of Information Technology, Moga, the way
students dress affects not only their confidence but also their emotional well-being.
Educational institutions and faculty have a strong opportunity to promote fashion as a
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medium of empowerment rather than pressure, reinforcing the idea that confidence comes
from comfort, self-expression, and acceptance.
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